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Abstract. The objectof this researchis customerson the five major banks in the city of Bekasi namely
BankMandiri,BCA, BRI, Bank Danamon,and BNI. This studyaimed to analyze the implementationof e-
bankingwith the approachof Technology Acceptance Model (TAM). The research method is a survey
methodwith a descriptiveanalysis and statisticalanalysis.The data is processedand analyzedby multiple
linearregressionstatisticalmodels using statistical software. The results of this study indicate that the
person'sabilityto usecomputers,and interfacedesign doesnot significantly influence perceivedeaseof use.
Experienceof computeruse,relevance,securityand privacy significantly influencetheperceivedeaseof use.
Relevancedoesnot significantly influence the perceptionof its usefulness. Security and privacy, interface
design,andperceivedeaseof use significantly influencethe perceptionof its usefulness.Perceived easeof
usesignificantlyinfluencesthe attitudeof its use. Perceptionof u:;efulnessdoes not significantly influence
theattitudeof its use.Attitude for its usesignificantly influencethereal usageand acceptanceof e-banking.
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1. Introduction
volutionaryand revolutionary E-Bankingfirstappearedin theUnitedStatesin themid-1990s,in whichfinancialinstitutionsin the
UnitedStatestointroduceandpromote-bankingtoprovidebetterbankingservices(ChanandLu 2004).E-
bankingbecomeoneofthestrategiesusedbythebankingindustrytocompete.E-bankingservicesprovided
b~bankswiththemainpurposeofprovidingconveniencetocustomers.Themeasurementtodetenninehow
theImplementationof e-bankingin BekasiCity canbe doneusinginfonnationtechnologyadoptionor
knownbytheTAM approach.TAM was first introducedby Davis in 1989.TAM describestherelationship
betweenthevariablesperceivedusefulnessandperceivedeasy-of-use,with a variableattitude,intentionto
useandusagebehavior(Straub,Limayem,andKarahanna,1995;Huang,D'Ambra andBhalla, 2002).In the
contextofresearchinTAM, perceivedusefulnessandperceivedeasy-of-usealsocalledconfidence(beliefs)
(Agarwal& Karahanna,2000;Straub,Limayem,& Karahanna,1995).Duringthistime,theresearchusing
TAMismorefocusedonbeliefswith someoutcomessuchasattitudesandusage,i.e, VenkateshandBrown,
(2001);Straub,Lirnayem,& Karahanna(1995).In thisstudy,themodelwill includeexternalvariablesthat
meludevariablesofindividualdifferencesandsystemcharacteristic.Thetwovariablesusedin theindividual
differencesis computerself-efficacyandcomputerexperience,while thevariablesthatwill be usedfor the
systemcharacteristicarevariablerelevance,securityandprivacyandscreendesign.
TAMwasadaptedfrom theTheory of ReasonedAction (TRA) (Fishbein & Ajzen, 1975)in Nugroho
andAchjari(2004)bysubstitutingthedetenninantsofattitudewitha setof setsconsistingof twovariables,
namelyperceivedusefulnessandperceivedeaseof use.Althoughbothmodels(TRA andTAM) is ableto
predIcttheinterestsandusageof infonnationtechnologywiththesatisfying,TAM areknowntobesimple
andeasytouseyetmorepowerfulinmodelingthedetenninantsof useracceptanceof computertechnology
(NugrohoandDidiAchjari,2004).Hong,W, Thong,J.Y.L & Kar-Yan, T. (2002)proposedthatthe
relevanceofe-bankingwill enhanceourcustomers'needsperceptionof usefulness.
tegyresearch:A comparisonof
,erformance:insightsfroma

-of-use(PEOU)?
easeof use(PEOU) and perceived
eptionof its usefulnessor perceived
~attitudeof theuser(A TV)?
fectheattitudeof theuser(ATU)?
affecttheacceptanceof e-banking
iablesandonedependentvariable.
terexperience(CE), relevance(R),
)0),perceivedusefulness(PU),and
acceptanceof e-banking(ACC).
mputerexperience(CE), relevance
(PEOU),perceivedusefulness(PU),
IS,whichis anumber1forstrongly
,icetoagree,andnumber4 forthe
ng(ACC)uses7 digitrangescale
:choice.
A.c(:~I".U'l<~of
b il-.g
:)will affecttheperceptionof ease
will affectperceivedeasy-of-use
sorperceivedusefulness(PU)
tperceivedeasy-of-use(PEOU)
ttheperceptionof its usefulnessor
reaseof useor perceivedeasy-of-
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3. ResultandDicussion
3.1.FactorAnalysis
Basedontheresultsof factoranalysis,it wasfoundthatall thevariablesusedin thisstudy,namely
variableCSE, CE, R, SP. SD, PEOU, PU, ATU, and the ACC hasa value of KMO MSA (Kaiser Meyer
OlkinMeasureofSamplingAdequacy)formorethan0.5andsignificantlybelow0.05,all factorloadingwas
abovethe.cutoffpointof0.55,andoneachof thequestionsineachvariablegroupedinonefactor(Sarwono,
2006),whichdeclaredaIIthesevariablescanbeanalyzedfurther.
Fromthetestvalidityandreliability can be seenthatall CSE variables,CE variables,R variables,SP
variables,SDvariables,PEOU variables,PU variables,andATU variableshaveCronbach'sAlphavalueof
morethan0.60.ACC variablesconsistingof ACC1, ACC2, ACC3, ACC4, ACC5, andACC6, onlythe
ACC2,ACC3,ACC5, andACC6 arevalid.
3.2. HypothesisAnalysis (Overall)
Theresultsfor hypothesisla statesthata person'sability in usingcomputers(computerself-efficacyor
CSE)doesnotsignificantlyinfluencetheperceptionof easeof useorperceivedeasy-of-use(PEOU).This
provesthata person'sability in using comput~rsis not alwayshasa positiveconfidenceagainsttheeaseof
use.Therearestillotherfactorsbeyondthe'capabilItyof apersoninusingcomputers,uchastheexistence
ofseveralapplicationsor specificprograms.Anyone maybehavetheability to usecomputersbut he do not
havedesireusee-bankingandalsothefactorof lackof ability in usingothersmartelectronicdevicessuchas
mobilephones,ATM machines.Theuseof e-bankingis notjustlimitedto theuseof computers,it is clear
thatpeoplewhohavetheabilityinusingthecomputernotalwaysinfluencetheeaseofuseofe-banking.
Thisresultis in linewithNugrohoandAchjari(2004),butdifferentfromWijayanti(2009)thatthereis
significantrelationshipbetweencomputerselfefficacyandperceivedusefulInessof internetbanking.The
resultsupportGoh(1995),thatif thetechnologyinfrastructurethatsupportsareavailable,easilyandquickly,
thenthee-bankingapplicationsarebecomingmoreandeasytouse.
Resultfor hypothesis1b, provestheexistenceof significantinfluenceof experienceon theuseof
computers(ComputerExperienceorCE) ontheperceptionofeaseofuseorPerceivedeasy-of-use(PEOU).
Thisprovesthatthecustomerwill evaluate-bankingeasytouseif theyhaveexperienceof computeruse
(PEOU).Theexperienceontheuseof computersownedbythecustomer,will makecustomersmoreeasily
inusee-banking.The longerthecustomerexperiencein usingcomputers,it is increasinglyeasyfor
customersto usee-banking.Althoughtheuseof e-bankingis notonly usethecomputer,at leastthe
customersalreadyknowhowtousee-bankingthroughtheexperience.In otherwords,customerswhohave
experienceontheuseof computerswill beeasierin theuseofe-banking,comparedwithcustomerswhodo
nothavexperienceontheuseof computer.Thisresultis thesameasYuadi(2009),thatabilitiesandskilIs
(includingtheexperienceoftheuseof computers)haveaninfluenceonperceivedeaseofuse.
Theconclusionfor hypothesis2a, showthatthereis significantrelationshipbetweentherelevant
(RelevanceorR)ontheperceptionof easeofuseorPerceivedeasy-of-use(PEOU).Thisindicatesthatif the
systemsrelevant,theinformationbecomerelevantwill mak~effecton easeof useof e-banking.By
producingrelevantinformation,thecustomersfeeleaseof usinge-banking.Theirrelevantinformation,wiII
makethebankcustomerscomplain,whichmakestheuseofe-bankingbecomenoteasy.Thisconditionwill
becomplicatedandspendmoretime-consumingjob,customerhavecometothebankorcontactheservice
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centertolodgea complaint.ThisresultsupportYao (1995)thatuserstendtosearchforrelevantdocuments
handy.Whenaninformationtechnologycontainsa largeamountofrelevantinformationitwill beeasierfor
customersto finddesiredinformation.This resultis differentfromWijayaandFahmyRadhi(2004)that
relevancevariableshowaweakrelevanttoperceivedeasyofuse.
Forhypothesis2b,thisstudyshowsthattherelevantvariablesorRelevance(R) hasnosignificanteffect
on perceptionsof usefulness(PU). This maybedueoncetheoccurrenceof errorssuchas information
generatedin thebalanceinformationwhichis if theinformationotrelevantothetransaction,customers
will feelaggrieved.
Forhypothesis2c,thisstudyshowsthathevariablesSecurityandConfidentiality(SP)hasasignificant
effectonperceivedeaseof use(PEOU).Thisshowsthatthelevelof highsecurityandconfidentialitywilI
makecustomersfeelsecurein theuseof e-banking.If thesafeconditionis notmet,thenthecustomerwill
moveon to otherbanks.A relativelyfrequentproblemis thebalancethatis notappropriate,requirethe
customertotakecareof complaintstothebank.
For hypothesis2d, thestudyshowedthatthe variablesSecurityand Confidentiality(SP) hadno
significanteffectonperceptionsof usefulness(PU).Thisindicatesthathesecurityandconfidentialityinthe
useof e-bankingis stilIdoubtedbythecustomerbythenumberof casesthatoccurredlately,suchasATM
burglary,andbalancediscrepancy.
For hypothesis2e,thisstudyshowsthatthevariableInterfaceDesign(SD)hadnosignificantinfluence
on perceivedeaseof useor Perceivedeasy-of-use(PEOU).This showsthattheprobabilityof symbols,
menusavailablearenoteasilyunderstoodbycustomers,or it couldbethepossibilityof thecustomerswho
lack sufficientabilityto understandthe featureof e-banking.And may be causedby thecustomers'
concentrationwhoseopenotherwebsitesatthesametime.Thecustomersassumethatthedisplayof thee-
bankingwebsiteistooformalandrigid.
For2f hypothesis,theresultsof thisstudyindicatethatvariableInterfaceDesign(SD)haveasignificant
influenceon theperceptionof its usefulness(PU). This showsthatgoodscreendesign,madewithfull
considerationwouldprovideausefulbenefitforcustomers.Withthesymbols,suchasassistance(help)will
helpcustomersfindituseful.Screendesignthatis attractive,capableofmakingcustomerscomfortable,and
easytounderstandwill makecustomerstofeel,hebenefitsinusinge-banking.
Forhypothesis3,theresultsof thisstudyindicatethattheperceptionvariablesPerceivedeaseofuseor
easy-of-use(pEOU)significantlyaffectstheperceptionof itsusefulness(PU).Thisprovesthatthecustomer
will viewthebenefitsofe-bankingis alsobasedoneaseofuseofe-banking.In otherwords,customerswill
evaluate-bankingis helpfulif theycouldusee-bankingwithease.Theeaseofuseofe-bankingforexample,
nottoo manyproceduresto fill someforms,thesimplelanguageusedcanbe understoodeaslyby the
customer,thecustomerwill easilyandquicklybeableto feelbenefitITomtheuseof e-banking.Some
benefitsaretheeffectiveandefficientin termsof time,effort,andcost,andotherbenefitsthatcanbe
perceivedbycustomers.
Forhypothesis4,provesthatthisstudyshowasignificanteffectbetweenperceivedeaseofuse(PEOU)
of theattitudeof theuser(ATU). This suggeststhatsimplytheuseof e-banking,makingthecustomer
intendsto usee-banking.Dueto theeasethatis feltby customersin theuseof e-banking,thecustomer
intendsto usee-bankingthatis expectedtoprovidemanybenefitsfor customers.Theeaseof registration,
easeof transactions,transferfunds,andothereasinesswhichwill providebenefitsto customerso that
customersdo nothaveto wastetimeto visit thebankto transferthefunds.By makinga transferor
transactionwithouthavingtovisitthebankwill relativelyreducethelevelof criminalrisk,suchasrobbery
becausecustomersdonotneedtocarrylargeenoughcashinquantitiesthatwouldcauserisktothecustomer
ashappenedrecentlyin Indonesia.Usuallythecustomersintendtotellhisfriendstousee-bankingservices,
for examplethetransferof funds,althoughthetransactioncanonlybemadefor customerswhoareboth
usersofe-banking.
For hypothesis5,theresultsof thisstudyindicatethatthevariableperceptionof itsusefulness(PU) is
significantlyhasnoeffectontheattitudeof theuser(ATU). Thissuggeststhatthepossibilityof theabsence
of optimalbenefitobegainedbycustomers,uchastheexistenceof severalmistakesmadebythebank,or
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